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EXHUBERANT DIGITAL STUDIO

ENSOUL IS A 

web development company 

Your competitors are 
moving quickly:

we keep you up to date.
We specialise in WordPress 
enterprise and Shopify e-
commerce.

We create beautiful, fast, accessible, and 
maintainable websites, e-commerce platforms, and 
digital tools — designed for your team to use 
independently, without waiting for developers.

Not a one-off supplier: a fractional digital business 
unit at your service.
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EXHUBERANT DIGITAL STUDIO

WHO WE ARE We develop enterprise 
WordPress sites and high-
complexity Shopify e-
commerce.

International awards 

that we have won

Awwwards Honorable Mention 

CSDDA UX 

CSDDA UI

CSSDA Innovation

CSSDA Special Kudos 

DDD Site of the week

FVG Energy Awards special mention
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We are part creative studio and part vertical product 
company. We work with ambitious businesses whose 
success relies on their digital tools, and we take on 
very few clients each year: this allows us to excel in 
quality and deliver meaningful results. And yes, we 
also enjoy winning awards.
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EXHUBERANT DIGITAL STUDIO

PURPOSE Our business is deeply 
guided by ethics.
We prioritise building digital environments that are 
accessible to everyone. It’s not just an economic 
advantage: it is primarily an ethical choice. No 
disability should be overlooked.



We study a lot: every other Friday we close the 
offices for a full day of training.



We write lightweight, low-emission code: a fast and 
carbon-neutral process is not only efficient for 
users, it is beneficial for the climate.
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EXHUBERANT DIGITAL STUDIO

OUR PILLARS

Maintainability

Our work is designed not only to last but to 
evolve over the years in a scalable way — 
without the costly redesign every two years 
that many sites undergo.

Performance

We continuously improve our practices to 
deliver products that compete according to 
international standards: reliable and efficient 
tools.

Reliability

Every project begins with a comprehensive 
preliminary study: risk assessment, user flow, 
data flow, and prototypes in Figma. All before 
moving a single pixel.

Ethics

We prioritise accessibility: we want our work 
to be usable by everyone. We are loyal to our 
clients and honest with their users.

AUTONOMY

No tickets, no waiting: your team writes, edits, 
publishes, and builds landing pages on their 
own. The site is yours, without vendor lock-in.
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Sustainability

We create lightweight code that consumes 
little: dark mode, optimized images, zero-
impact servers. Special mention to the FVG 
Energy Awards.

Ease of use

We create flexible tools that our clients 
manage independently.
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They chose us
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EXHUBERANT DIGITAL STUDIO

Shopify development

We are in love with Shopify.

Your old store was slow, confusing, and just like every 
other Shopify store. We design fast, clear, and 
distinctive storefronts, with a checkout that truly 
closes the sale.



We develop custom themes, build tailored Shopify 
apps, and connect the platform to your CRM, 
Salesforce, or any system your company uses. And 
we build the entire post-sale machine with you: email 
lifecycle, loyalty, customer care, integrations — so 
margins stop disappearing every month in ads and 
commissions.



Not just stores: also community sites based on 
Shopify.
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EXHUBERANT DIGITAL STUDIO

WordPress development

We have been developing enterprise WordPress for 
over ten years on our North framework: accessible 
React blocks, bespoke design systems, and 
backends that reflect the frontend. No templates that 
look like everyone else's, no proprietary CMS that 
hold your content hostage: open platforms, entirely 
yours, that remain beautiful for years.



With Rock, we manage multilingual content 
seamlessly. We connect WordPress to Salesforce, 
CRMs, and third-party apps, with Git-based 
workflows, at scale and with dual servers.


deck di presentazione

9/33



EXHUBERANT DIGITAL STUDIO

What we do well and 

WHAT we don't do at all 

We are highly skilled artisans, a total of 10 including 
frontend and backend developers, art directors, 
illustrators, 3D artists, and project managers. We are 
meticulous in managing projects, deadlines, and 
budgets. We make your website or e-commerce the 
nerve centre of the entire IT system, from brand 
architecture to sales.



We are not an advertising agency: we do not handle 
photography, video, copywriting, social media 
marketing, SEO, or influencer marketing.



Instead, we collaborate with partner companies that 
strive for excellence: Nama Studio (lifecycle 
marketing on Shopify: email, SMS, loyalty), Blueant 
Solutions (data migrations), Nudesign (3D and 
visual), Mabiloft (mobile apps). We have expertise in 
video production, design systems, SEO, brand 
identity, and web software.
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EXHUBERANT DIGITAL STUDIO

frontend development

Our approach to frontend creation emphasizes the 
delivery of user-friendly digital structures that are 
both visually appealing, with animated illustrations 
and modern design, and environmentally sustainable.

We focus on minimizing CO2 consumption through 
image optimization, efficient coding with the Tailwind 
framework, and eco-friendly hosting solutions.

Additionally, we prioritize accessibility to ensure that 
our digital structures are usable by everyone, 
including people with a wide range of disabilities. We 
start by producing visual content such as Figma 
prototypes and then convert them into code.

We design code and visuals to be readable by new 
AI search engines.
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Beautiful digital structures 
with an eye on sustainability 
and accessibility.

Expertises

Figma 2

After effects 2

Lottie 2

Tailwind

React 2

Gsap

Three.js

Vector animation and illustration
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EXHUBERANT DIGITAL STUDIO

backend development

We develop custom back-ends providing detailed 
control over content and functionality. Our 
developers create tailored backend solutions to 
meet your specific needs, allowing for efficient 
management of site components.

With Gadget, we build custom Shopify apps: non-
standard subscription logic, real-time 
synchronization with external systems, and 
communities with exclusive content.

Whether you need custom post types, advanced 
user permissions, APIs, or specific integrations, we 
have the expertise to deliver robust and scalable 
backend systems. Leveraging the flexibility of 
WordPress, we design back-ends that grow with your 
content structures, providing the tools and features 
necessary for optimal site performance.

By using Git-based version control, we enhance our 
ability to manage code changes, collaborate 
effectively, and maintain high standards of code 
quality and reliability.
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customised solutions for 
granular control

Expertises

Trellis

Bedrock

WordPress

Laravel

Gadget

Backpack

MySQL
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EXHUBERANT DIGITAL STUDIO

E-commerce

PROJECTS
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EXHUBERANT DIGITAL STUDIO

ORO CAFFé
VIEW SITE

Challenge
Two separate sites mean two identities, two 
experiences, two managements: confusing for the 
company and perplexing for the user, who, moving 
from the brand narrative to the purchase, effectively 
exited one world to enter another. Oro Caffè 
needed to unify everything into a single digital 
home, capable of speaking to very different 
audiences: the end customer buying a package, the 
B2B partner ordering wholesale, and those wanting 
to learn about the company and its values.
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Oro Caffè, a Friulian coffee roasting company of quality, had two separate digital 
worlds: a corporate site on WordPress and a standalone e-commerce site on 
Shopify. We brought them together into a single coherent platform, structured 
into three areas — corporate, B2B, and B2C — that now coexist and communicate 
with each other.

Solution
We redesigned the entire online presence as a 
single system divided into three pathways. The 
corporate area tells the brand story and product 
quality; the B2C area focuses on selling to the end 
customer with a seamless shopping experience; the 
B2B area addresses the specific needs of 
professional clients. The three facets share the 
same identity and technical foundation, allowing the 
user to move seamlessly from the coffee narrative 
to the cart, while the company manages everything 
from a single platform instead of two disconnected 
systems.

ImpaCT
Oro Caffè now has a single digital presence that is 
coherent and complete, where communication and 
sales no longer exist separately. The end customer 
finds a straightforward purchasing journey, 
commercial partners have a dedicated B2B channel, 
and the company has a single platform to manage 
and grow — with the brand narrative and sales 
finally working together instead of ignoring each 
other.
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https://orocaffe.com


EXHUBERANT DIGITAL STUDIO deck di presentazione

16/33



EXHUBERANT DIGITAL STUDIO

Prodotti fragranze About Gift card
4

dolce

Legno e 
vaniglia
Scopri
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EXHUBERANT DIGITAL STUDIO

MILLEFIORI 
MILANO

VIEW SITE

Challenge
Transforming an e-commerce site that had become 
fragmented over the years into a coherent, smooth 
experience aligned with the brand's values. The 
most concrete problem was commercial: many 
customers bought the diffuser without the refill, or 
chose an incompatible one, because the UX did not 
clarify that both were needed. The fragrance 
section was also difficult to filter and organise 
logically.
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Redesign of Millefiori Milano's Shopify e-commerce, a home fragrance brand 
founded in Milan in the late '90s, combining Italian design and scent. NAMA 
coordinated the project and content architecture; we focused on making product 
discovery and purchase smoother and more consistent with the brand identity.

Solution
We first mapped the existing pages, merging and 
simplifying redundant elements, and reorganised 
navigation around scent families, distinguished by 
colour. Then we translated Millefiori's brand book 
into a Figma design system tailored for e-
commerce. The store was developed on Shopify's 
Horizon theme, with custom UX patterns built on our 
research. Finally, the "Fragrance finder", a quiz 
linked in real time to Shopify collections, which 
recommends the right perfume based on user 
preferences.

ImpaCT
An e-commerce consistent with the brand's sensory 
soul, where product choice is clear and guided, and 
purchase errors are reduced. The result is a system 
that the Millefiori team can extend independently, 
without needing us on site.
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https://millefiorimilano.com
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EXHUBERANT DIGITAL STUDIO

ELIO E LE 
STORIE TESE

VIEW SITE

Challenge
The band's online presence was divided into two 
worlds: an institutional site in Processwire with 
history, songs, lyrics, video archives, and the 
"Memories" section from fans — over 2,000 pages 
— and a separate e-commerce site in Prestashop. 
Two systems, two experiences, thirty years of 
layered content. The challenge was to bring 
everything together under a single platform, 
Shopify, which is notoriously designed for e-
commerce and not for managing an archive of such 
volume and complexity. All of this while respecting a 
decidedly unconventional identity: the brief was 
essentially "Monty Python meets Zappa meets a 
music encyclopedia."
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Complete replatforming of the Elio e le Storie Tese website, a band that has 
made its mark on Italian pop culture over 30 years. A flagship project lasting six 
months: we unified two separate platforms and an extensive archive of over 
2,000 pages on Shopify, transforming the site into a unique hub for content and 
e-commerce.

Solution
We built a true content architecture on Shopify, 
pushing metaobjects well beyond their standard 
use: by linking them together, we created a pseudo-
relational database capable of managing historical 
anecdotes, song pages similar to encyclopedia 
entries, hours of video, and contributions uploaded 
by fans, with advanced search and filters not 
natively supported. Two designers worked on the 
design system: there was no suitable base theme. 
This resulted in a distinctive experience — the 
"Elizzatore", which leads to random pages of the site 
in a "I'm feeling lucky" style; illustrated biographies 
in Subbuteo style; a mobile experience designed 
like a social feed.

ImpaCT
Elio e le Storie Tese now have a single digital home 
where content and sales coexist: 2,000+ pages of 
history, fan memories, and catalog in a single 
experience, no longer fragmented between two 
systems. It demonstrates that Shopify can also 
support a large-scale content project, becoming 
the foundation for both the transactional and 
community levels — increasingly strategic for artists 
and brands wanting to own their platform instead of 
relying on social media.
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https://elioelestorietese.it
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EXHUBERANT DIGITAL STUDIO

WORDPRESS
PROJECTS

deck di presentazione
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EXHUBERANT DIGITAL STUDIO

MOROSO
VIEW SITE

Challenge
Moroso did not have a simple showcase website to 
redo, but a complex ecosystem to organise: a 
catalogue intertwining designers, products, and 
projects, each with its own relationships, difficult to 
navigate and maintain. A structure was needed that 
could support this complexity without becoming 
unmanageable, while also conveying the elegance 
and cultural weight of the brand. The second 
challenge was autonomy: the Moroso team needed 
to be able to update content, products, and cultural 
events quickly, without relying on developers for 
every change.
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Moroso is a design house founded in Udine in 1952, capable of transforming 
upholstery into a cultural language recognised worldwide thanks to 
collaborations with design masters such as Patricia Urquiola, Ron Arad, and Tord 
Boontje. We rebuilt moroso.it on our WordPress framework North and Rock.

Solution
We rebuilt moroso.it on North, structuring a multi-
catalogue system that connects designers, 
products, and projects, with custom Gutenberg 
blocks and a scalable image pipeline designed for 
the brand's visual content volume. Every page the 
team publishes uses the same design system built 
during the project: the blocks fit together correctly, 
the typography and colours remain consistent, and 
the layout holds — it is structurally impossible to 
break it by mistake.

Impact
Moroso now manages a well-structured catalogue 
— designers, products, projects — within an orderly 
and scalable framework, no longer fragmented. The 
communications team publishes content, products, 
and events autonomously, without opening tickets 
to developers and without commissioning a 
microsite every time a new cultural initiative starts. 
The design system ensures that the site remains 
consistent and well-maintained over time, avoiding 
the gradual degradation and costly redesign that 
many sites face after a few years. The result is a 
platform that supports the brand's complexity and 
grows with it, remaining fully owned by Moroso.
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https://moroso.it/
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ADRIASTRADE Adriastrade is a company in Northern Italy specializing in road construction, 
paving, and large-scale civil engineering works, serving public administrations, 
industrial clients, and contracting companies with decades of operational 
experience. We created their corporate website on our WordPress North 
framework, built around B2B credibility.

VIEW SITE

Challenge
In a sector like infrastructure, the website must 
demonstrate reliability. Adriastrade needed a tool 
that communicated structured skills, references, and 
certifications to a demanding audience — public 
entities, industrial clients, and contractors — 
providing concrete proof of decades of completed 
work. The second requirement was autonomy: the 
company needed to be able to update projects, 
certifications, and job openings without relying on 
developers for every change.

Solution
We built a corporate website on North focused on 
B2B credibility, featuring a structured project 
portfolio, a certifications page, a catalog of 
machinery and equipment, and an integrated 
recruiting pipeline. Each section can be 
independently modified by the company's 
communication team, without developer 
intervention: thanks to North's design system, the 
content updates while remaining consistent and 
orderly.

Impact
Adriastrade now has a tool that transforms 
operational experience into demonstrable 
credibility: references, certifications, and machinery 
organized clearly for a B2B audience that evaluates 
before awarding contracts. The team manages the 
project portfolio and job postings internally, without 
opening tickets to developers, keeping the site 
updated at the pace of the company. The design 
system ensures consistency over time and avoids 
the degradation and costly redesign that many 
corporate websites face after a few years.
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EXHUBERANT DIGITAL STUDIO

FERRARA 
MUSICA

VIEW SITE

Challenge
Ferrara Musica manages a rich and layered 
programme — dozens of concerts a year, multiple 
seasons and parallel events, the educational project 
FeMu Edu, various venues and times — and needed 
a tool capable of making it readable and navigable 
for a wide audience, from enthusiasts to schools. A 
full bilingual management in Italian/English was also 
required, along with a seamless connection to the 
external ticket office and autonomy for the team to 
update events, news, and programmes at the fast 
pace of the season.
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Ferrara Musica is one of the most important concert seasons in Italy, founded in 
1989 by Claudio Abbado to bring great classical music to the heart of Ferrara 
and provide a stable residence for young international orchestras. We designed 
and developed their new bilingual website, aimed at narrating the concert 
season and guiding the audience from the event to the ticket purchase.

Solution
We built a WordPress site with a calendar and event 
archive system that organizes concerts, seasons, 
and events clearly and filterably, so that every 
audience can quickly find what they are looking for. 
Each event has its dedicated page, directly linked to 
the online ticket office. We managed the Italian/
English multilingual aspect with Rock and integrated 
the institutional sections — About Us, News, FeMu 
Edu, AMUR Committee — along with the newsletter 
subscription and the administrative transparency 
area. All of this is on WordPress, with a back-end 
that the team can update independently, without 
relying on developers.

Impact
Ferrara Musica now has a digital platform that 
matches its international prestige, where a complex 
programme becomes easy to explore and the 
transition from discovering a concert to purchasing 
a ticket is straightforward. The team publishes 
events, news, and new seasons independently and 
in two languages, keeping the site constantly 
updated in line with the schedule, without opening 
tickets to developers. The institution has thus 
strengthened its digital communication, providing 
the public with a clear and accessible point of 
reference.
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LET’S TALK
hello@ensoul.it


+39 0432 171 2468

Via Villalta 72, 33100 Udine


linkedin.com/company/ensoul
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